Tim Richardson of Maryville loves talking about rich people. He actively seeks them out, builds a relationship with them and travels the country talking about them as a keynote motivational speaker.

Before you jump to conclusions about Richardson giving “get rich quick” seminars or telling people how to become a millionaire, you should understand that his definition of "rich" has little to do with money.

As FORBES Magazine released its "2007 The World’s Billionaires" list this week, Richardson was launching the Real "Richest People" list – people who are rich because they give.

Those who made his Richest People list are changing the world, contributing to their communities,and trying to make a difference in the world. Richardson, a professional speaker for the past 18 years, is now traveling the country showing companies and organizations how to experience greater richness and wealth through giving. He believes there is a direct correlation between giving and employee morale, customer loyalty, and even profitability.
"At age twenty-one, I read the Magic of Thinking Big by Dr. David Swartz," Richardson said. "After reading it, I took a pen and paper and wrote down my goals including becoming a multi-millionaire by the age of 35.” While Richardson has achieved the goal of turning thirty-five, he hasn’t achieved the status of a millionaire. However, he says he feels incredibly rich and he’s passionate about helping others live rich too. 

Richardson’s latest project, which will announce the "Richest" people in America, was timed to coincide with the FORBES Magazine "2007 The World’s Billionaires" list released on their web site yesterday. He wanted to offer an alternative to people hung up on money.

“The obsession our culture has with the super wealthy is often disgusting and Forbes and other publications further the erroneous notion that if you have money you are successful !“ says Richardson. He believes too much emphasis is placed on material wealth and not enough on the wealth and richness that matter. Richardson says, “We have been American "Idolalized", Anna Nicole Smith'ed and beaten to death by Brittany Spears stories and that’s just in the last week!” Richardson believes that positive people making a difference need more attention in the media. As the father of five, he wants his children and other youth to see a steady stream of people and companies who care. He also wants to inspire companies to increase the great work many are already doing.
With stories of ordinary people achieving extraordinary things, Richardson hopes his audiences will try to make a positive difference in the world.

Richardson, the author of "Jump Starts: Wit and Wisdom to Super Charge Your Day," is currently researching and writing a new book entitled "Living Rich." The book features stories of people who create richer lives for others and in it he hopes to make a business case for caring. He also plans to establish roundtable groups for CEO’s and executives who want to profit their businesses while helping their community profit.
Some of the people and stories he will profile in the book include: a woman who has devoted her life to helping those suffering in war-torn countries, a man who was living in his car at age 18 but now is financially independent and working to eradicate poverty in the world, a twenty-something year old who founded an organization to educate children all over the world, a consultant in the credit union movement who is helping young girls in Africa get off the street and into owning their own businesses, a former Microsoft VP who is setting up libraries in remote villages all over the world and many more similar stories.

By the time Richardson finishes his book, he’ll be releasing another list to coincide with the release of Forbes Richest People in America. Richardson’s project is being supported by Headsets.com, a San Francisco based company that was one on Inc. Magazine’s List of the 500 fastest growing privately held Companies.   

As the Real Richest People in America program grows, Richardson hopes to attract more corporate supporters, and add categories and voting to the project. He also wants to work with corporations to establish what he calls giving centers – onsite resource centers where people can donate their time. He has a vision of making them as popular as employee wellness centers are for top companies. “I think you’d see an incredibly positive shift in employee turnover, customer retention, and even a decrease in marketing cost. I don’t think people should give with the expectation that it will come back to them.  However, it seems like that is often the case – the more you give, the more you get.”  Now that’s rich. 
